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Industry Impact - Wilma Jeffray, Chair, Ontario Pork

Ontario Pork is fully invested in seeing the pork sector in this province recover. We recognize that the need is great and urgent.
To that end we are aggressively working with the Canadian Pork Council (CPC), other provinces and stakeholders, all levels of
government and supporting industries and taking the following actions on your behalf:

Federal Focus:

The Canadian Pork Council is made up of representatives from each province. Ontario Pork Directors, Curtiss Littlejohn and Beth
Clark, sit on that Council and have direct input into how Ontario’s pork producers can best be represented at a federal level. The
financial request to the federal government is designed to give this industry liquidity so that producers can make choices and
business decisions now and for the long term — Ontario Pork fully endorses this plan.

CPC is asking Minister Ritz and the federal cabinet to:

Approve a special HIN1 Recovery Plan Loan;

Agree to adjustments to the Advance Payments Program emergency advances;
Establish a Hog Farm Transition Payment Program.

The plan respects the prudent role and capacity of government, while underscoring the primary responsibility of agricultural entre-
preneurs to succeed or fail based on the merits of their efforts.

Provincial Focus:

While Ontario Pork supports the federal plan, we also believe that these initiatives are the minimum provisions that should be
considered. To that end we have engaged the provincial government to provide a Hog Sector Recovery Plan to Ontario’s hog
producers.

Remaining in commodity production in a global marketplace has left the industry vulnerable to currency fluctuation, corn and input
price, trade considerations, hog price, etc. This is today’s reality.

A long term sustainable strategy that supports the Ontario industry over a stronger competitive
base needs to be founded on the strengths of the industry as well as economic realities. This
will require a shift from competition based solely on cost of production toward enhancing the
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Ontario Pork has taken a strong deliberate approach in lobbying politicians directly. Local associations have been_extremely ac-
tive. Linkages have been made with other organizations that have joined forces to lobby on behalf of the industry.

Ontario Agri Business Association, Ontario Pork Industry Council, swine practitioners, Ontario Federation of Agriculture, equip-
ment suppliers, etc have come on board with this campaign. To keep the message timely and targeted, materials continue to be
updated and redistributed as events unfold.

Overall, we look to the federal government to address liquidity issues, and secondly to the province for recovery. All of this activ-

ity is very deliberate and organized — although you may not be seeing these initiatives, they are happening. At time of writing —
the federal cabinet is deliberating.

Interim Decision of the Tribunal

Ontario pork will be submitting its issues in writing to the Tribunal which will be identified at the next hearing on August 12, 2009.

Tribunal Orders as follows:

I. The Tribunal will hold a de novo hearing of the Appeals. Parties will be permitted to submit and prove material from the hear-
ing that was presented before the Commission, to update and submit revised material or to submit new material as re-
quired. Parties are encouraged to consolidate their submissions and evidence where their particular interests are congruent
with those of others.

II.A written list of proposed issues to be considered on the Appeals will be prepared by each person who receives a copy of this
order and who wishes to participate in the Appeals, along with a final confirmation or statement of what status the person
wishes to have in the Appeal.

lll. The list of proposed issues must arise from the decision of the Commission that has been appealed. Each Party will circulate
its list of issues to all those circulated with this decision, and submit a copy to the Tribunal by 4 pm on August 5, 2009.

IV. The first day of hearing for the Parties to attend in person will be on August 12, 2009.

On this day the Tribunal will hear from the parties and determine:
. Standing of participants in the Appeals;

. The specific issues to be considered by the Tribunal on the Appeals;

. The order of presentation by parties;

a
b

c. Consolidation and/or order of hearing of the remaining Appeals;

d

e. Any other issues to enhance the efficient presentation of evidence and submissions;
f.

Expected length of the remainder of the hearing;

g. Schedule of dates for the remainder of the hearing.

V. Each Party will come to the hearing prepared to make submissions on the issues listed in paragraph IV above.
VI. The Tribunal will provide a further notice regarding the location and start time of proceedings on August 12, 2009.

To read the full Tribunal Decision visit the Ontario Pork website at http://www.ontariopork.on.ca/aspx/public/News/
Newsltem.aspx?item_id=129




Animal Health Legislation

The Ontario Ministry of Agriculture Food and Rural Affairs has proposed an Animal Health Legislation for the Province of On-

tario.

To help boost the economic competitiveness of the agri-food sector, the Ontario Ministry of Agriculture, Food and Rural Affairs

(OMAFRA) is considering farm animal health and traceability initiatives, including the development of legislation that would pro-
vide a broad framework for animal health and traceability initiatives in the province. If introduced and passed, the proposed leg-
islation would better protect the economy, animal health and public health.

The proposed legislation would help farmers by improving detection and response to animal health risks. These improvements
would help support the competitiveness of the livestock and poultry industries, enhance consumer confidence in Ontario food,

and contribute to market access, supporting the entire agri-food chain — producers, processors and retailers.

The proposed act was posted for a 32 day public review and comment period. During this time, Ontario Pork submitted com-
ments on the proposed an Animal Health Legislation which included support for comments made by the Ontario Livestock and
Poultry Council. Ontario Pork insisted that industry stakeholders be afforded the opportunity to review the exact wording of the
legislation and resulting regulations prior to them being enacted in order to confirm interpretation and ensure clarity that will re-
duce the risk of wording changes significantly altering meaning and intent. From a broad perspective Ontario Pork supports the
establishment of an Animal Health Act but was clear that only through in-depth consultation can industry acceptance of the leg-

islation be achieved.

For more information: http://www.omafra.gov.on.ca/english/food/inspection/ahconsult-info.html

2/ 2.2.8.0.0.0.2.0.0.2.0.0.0.0.2.0.0.0.0.0.0.0.0.0.0.0.0.0.0.0.0.0.0.0.0.0.0.0.0.0.0.0.0.0.0.0.0.0.00.0.0.0.0000.020000000.02080802.08.10.
2009 Perth County Pork Producers Golf Tournament

Wednesday, August 12th
Mitchell Golf and Country Club
10:00am Sharp - Shotgun Start

$280 per foursome (Golf Cart Included)
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x To Ensure Entry Please Mail Cheque To:

§ Perth County Pork Producers c/o John Kolkman
: RR#2 Monkton, ON NOK 1P0O

*

pre-paid
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ﬁ E-mail John at kolkman@cyg.net or call 519-347-2713 if you have more questions
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HINI Education Update

The topic of HIN1 has been a difficult one to tackle. The unfortunate misnaming of the virus created an instant connec-
tion from the flu to pigs that was unjustified. We now must be very careful not to increase people’s fears by dwelling too
much on this false connection. The biggest challenge has been educating the public that HIN1 is a human health issue
not an animal issue while trying not to increase the association between pork and H1N1. Therefore, we choose to focus
on the positive characteristics of pork and the pork industry.

Ontario Pork has been working with a group of representatives from across all sectors in the pork Value Chain to dissemi-
nate key messages surrounding the HINI influenza issue. Representatives include processors, retailers, government, pro-
ducer agencies, international meat buyers, CPI, CPC, CMC and others.

Together we have worked to:

1) Change the topic away from the question of pork safety to ‘Pork is Great — great tasting, great option, economical
2) 'Talk about fresh Canadian pork in a positive way
3) Encourage increased consumption

4) Show support for Canadian producers

We have also participated in proactive media relations including pitching positive news stories to various outlets that
cover business, lifestyle, food, consumer, health, international trade angles.

Target audiences include the Primary grocery shoppers across Canada who already eat pork and the Secondary grocery
shoppers across Canada who do NOT currently consume pork. We have been working to position Fresh Canadian Pork
as tasty, nutritious, easy to prepare and economical.

Ontario Pork has also been working to educate retailers on the safety of pork. We sent out a mailer of information and a
poster promoting safe healthy pork in the spring and have plans for another mailer this fall.

Communications Update

Retailers - Ontario Pork sent a mailing of information to meat retailers across the province. This included a poster pro-
moting the safety of pork, recipe cards and an order form so retailers can request Ontario Pork resources. A second
package will be sent out this fall including a current program Ontario Pork is assisting Conestoga Meat packers to pro-

mote, new recipe cards and educational information regarding moisture enhanced pork.

Magazine ad - Ontario Pork has been advertising in a magazine geared toward families called These ads
have been well received and will be continued with another ad in the Back To School Fall Edition of the

magazine circulated to approximately 65,000 subscribers.

Webinar - Ontario Pork Dietitian Kimberly Green with guests Dr. Cate Dewey, Department Chair and Professor of the
Department of Population Medicine, Ontario Veterinary College at the University of Guelph and Brooke Leystra, pork
producer and Communications & Consumer Marketing Manager with Ontario Pork will be hosting a webcast for nutrition

health professionals (Dietitians, nutritionists, Home Economists) from across Canada on August 20".

The purpose of this webcast is to disseminate the results of recent survey which asked Dietitians about their attitudes
and recommendation practices regarding pork and other meats. As well as to inform them about the H1N1 virus and

educate them about the factors affecting the Canadian pork industry crisis




COMMUNICATIONS CONT’D

Ontario Pork’s

Board of Directors

Dietitians Corner

www.agr.gc.ca/cdhi

ZONE A
Dietitian Kimberly Green and Home
Economist Susan Riese (Manitoba
Pork) attended the 2009 Dietitians of
Canada conference in Charlottetown,
1™ # $ %  PE|this June. Kimberly and Susan had
: S o &7C” the opportunity to talk about the nutri-
. =) tional benefits of lean pork to over 300
& Registered Dietitians from across Can-
! ada during the trade show portion of the
T conference. The conference drew nearly il
o T OT 700 health professionals, and was spon-
R sored in part by Pork Marketing Canada.
* & - Aswell, Kimberly appeared on CHCH
+ o+ Morning Live (live breakfast TV show) on July 8", cooking up Ratatouille Pork
( -7 ) . Chops with host Bob Cowan. The 5-minute spot encouraged consumers to
/ ( seek out and buy local Ontario (or at least Canadian) pork products, and to ‘put
o - 1 2 3 1 Pporkon their fork’ more often.
9
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JONE B Foodland Ontario
Ontario Pork joined into a partnership with Foodland Ontario in May of this year.
& )* Since then, they have jointly developed radio advertising promoting the
. - - purchase of Ontario Pork.
45 Foodland has also developed a “Pick Ontario Freshness” television (retail)
commercial which pairs Ontario Apples and Pork . We are pleased to report that
4 6 70 this spot will be running again in the early fall and right up to the beginning of
N ¢ the Christmas season.
7 78
Currently, Foodland Ontario is also running closed captioning television spots
- 6 ) (what they call TV billboards) that also mention fresh Ontario Pork. These CC
; = e H{CT spots are running in an equal rotation with other Ontario commodity mentions
all summer.
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4 ' Circovirus Inoculation Program Deadline Reminder
(" & -(&- The extended deadline for applicants who meet the new eligibility
" 7 + criteria is August 31, 2009. :
**Applications must be postmarked by August 31, 2009.
°© - . ;;( !, For more information, please visit the Program's website at
3 :




