
 

In January, 2008  concerns were raised and a hearing requested to review the Ontario Pork Producers’ Marketing Board 

(Ontario Pork) role in the marketing of hogs to consider Ontario Pork’s role in serving the pork industry. 

In May 28, 2008 the Farm Products Marketing Board Commission held a pre-hearing meeting for input on what issues 

should be discussed at the hearing. Twenty -seven participants filed written submissions and twenty-three made presenta-

tions. 

Based on the input received, the Commission determined the hearing would address the following 4 issues: 

• Scope of the Ontario Pork’s authority over all classes of hogs; 

• Role of Ontario Pork in the selling and marketing of hogs; 

• Role for Ontario Pork in serving the interests of the Ontario pork industry; and 

• Ontario Pork’s governance model. 

The hearing took place July 22 to July 25, 2008.  The Commission heard from six parties including a number of witnesses 

who submitted evidence and testimonies. Eighteen interveners filed written submissions and ten made brief statements to 

the Commission. The Commission then spent considerable time in August and September to consider and weigh the infor-

mation and evidence  

More information and resources are available regarding the hearing on: 

The Ontario Pork Website 

www.ontariopork.on.ca 

and 

The Ontario Ministry of Agriculture and Rural Affairs Website 

http://www.omafra.gov.on.ca/english/farmproducts/ 
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Farm Products Marketing Board Commission Decision 
ISSUE ONE 

 What should be the scope of Ontario Pork’s regulatory authority with respect to all pig production segments (all classes of 
pigs)? 

• What marketing issues, or other issues, that impact on the production and marketing of pigs should be within the man-
date of Ontario Pork? 

• What type of authority does Ontario Pork require to manage this mandate? 

• Should the exemption from regulation of some classes of pigs (breeding stock and immature market hogs) be re-
voked? 

• Should Ontario Pork have authority over the production of pigs, including the licensing of producers? 

COMMISSION DECISION ON ISSUE ONE 

Ontario Pork’s authority over the production of pigs, including the licensing of producers. 

• Ontario Pork asked for licensing authority over producers to enable a collection of a fee and to address issues such as 
traceability, CQA and foreign animal disease preparedness. 

• The Commission supports the board having the necessary tools to implement its part of a national traceability system 

• The Commission also heard concerns expressed about extending the board’s powers over producers. 

• Ontario Pork already has certain authorities in regulation that the Commission believes are sufficient for traceability 
purposes. 

• The Commission will amend the regulation to allow Ontario Pork to collect a fee on all classes of pigs for the delivery 
of industry services. 

ISSUE TWO  

 What role should Ontario Pork play in the selling/marketing of all types and classes of pigs? 

• Ontario Pork’s oversight and approval of producer-processor supply contracts; 

• Ontario Pork’s role in the logistics and scheduling of market hogs to processors; 

• Ontario Pork’s role in the settlement of payment between processor and producers; 

• Ontario Pork’s role in the selling/marketing of classes of pigs other than market hogs; and, 

• Ontario Pork’s role in the receipt and dissemination of sales and marketing data. 

COMMISSION DECISION ON ISSUE TWO  

Role of Ontario Pork in the selling/marketing of all types and classes of pigs 

• Commission will amend the regulatory authorities of Ontario Pork – target date of April 2009 for changes to take place 

• Producers will have greater choice in how they market their hogs and greater flexibility in their business decisions with 
their customers. 

• Producers will be able to market their hogs directly without the involvement of Ontario Pork. 

• Ontario Pork will still be able to offer sales and marketing services, including services such as contract negotiation, 
scheduling, logistics and settlement. 

• Producers can continue to sell through Ontario Pork, and utilize the board’s sales and marketing services on a fee for 
service basis. 

• Ontario Pork will no longer have mandatory oversight or approval of producer-processor contracts starting today.  
             CONT’D 
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ISSUE THREE 

 What role should Ontario Pork play in serving the interests of the Ontario pork industry? 

• What additional issues impacting the production and marketing of pigs, should the board have a mandate to ad-
dress? 

• What priority should be given to each of these additional issues? 

• What should be the nature and scope of the mandate? 

• To enable Ontario Pork to fulfill its mandate, what financial contribution is required and by whom? 

COMMISSION DECISION ON ISSUE THREE 

Role that Ontario Pork should play in serving the interests of the Ontario Pork industry? 

• Commission supports the continued role of Ontario Pork in representing and providing a variety of services on behalf 
of all Ontario pork producers. 

• Industry supports Ontario Pork’s role in providing these services for the benefit of all producers. 

• The Commission will amend the regulations to allow Ontario Pork to collect a fee from all classes of domestic swine. 

• The Commission heard that the fee must be cost competitive with other jurisdictions in North America.   

ISSUE FOUR 

 What representation model and board structure will best enable Ontario Pork to achieve its mandate? 

COMMISSION DECISION ON ISSUE FOUR 

 Ontario Pork’s representation model and board structure 

• The Commission supports Ontario Pork’s efforts to update the board’s governance structure to reflect the current size 
and structure of the industry. 

• Ontario Pork presented an option it plans to take to producers for discussion this fall. 

• In light of the forth coming changes to Ontario Pork role and function, a review of the board’s proposed model is war-
ranted. 

• The Commission will proceed with amendments to Regulation 420- Plan once Ontario Pork has completed producer 
consultations.  

• Ontario Pork to report back to the Commission by December 1, 2008 with its proposed model. 

SUMMARY 

 The Commission believes it has struck a good balance in updating the authority of the board.    

 There are many advantages for the board and industry: 

• Pork producers who wish can sell their hogs without going through the board. 

• Pork producers who want Ontario Pork to sell their hogs can do so on a fee for service basis. 

• The entire industry benefits from the promotions, research, quality assurance, advocacy and other services the board 
provides, which is why the entire industry will be paying for these services. 

• This decision will allow  the board to focus on key issues of concern to the industry. 

• This decision also offers flexibility to address challenges and position the industry for future success.                  
             CONT’D 
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NEXT STEPS 

• The Commission has scheduled time to meet with Ontario Pork, and other parties/interveners. 

• The Commission wants to provide the opportunity for further discussion regarding the decision and invite input on 
moving forward to address the required changes. 

• The Commission feels strongly that a renewed hog industry advisory committee can play an important role in the 
short-term transition period and long term success of the industry. 

• The Commission will appoint the Chair of the advisory committee and will seek the appropriate industry representa-
tion. 

FPMB Decision Information 
 

Ontario Farm Products Commission Decision October 6, 2008 

History 

Important dates:  
January 2008 – Commission receives letter to ask for reconsideration of regulations; 

April 9, 2008   – Ontario Pork receives Notice of Pre-Hearing Meeting from Commission; 

May 2, 2008   – Deadline for written submissions to Commission; 

May 28, 2008 – Pre-hearing held allowing interested parties to bring forth issues they believe should be addressed at a 

hearing;  

July 22-25, 2008– Commission holds hearing to receive evidence and submissions related to a number of questions; 

October 6, 2008– Farm Products delivers decision on submissions and hearing. 

Next Steps: 

The decision by the Ontario Farm Products Marketing Commission to amend Ontario Pork’s regulatory authority is consis-

tent with Ontario Pork’s strategic direction.  It allows producers the flexibility to make their own choices while retaining 

Ontario Pork’s marketing arm. 

The Commission’s decision has very ambitious deadlines and Ontario Pork is required by January 15, 2009 to produce a 

preliminary implementation plan to the Commission. 

The direction provided by the Commission will enable Ontario Pork to move forward with its strategic planning process to 

ensure the future viability of the industry.   

Producers will be continually updated via the website as more information becomes available. 
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Ontario Pork FPMB News Release 
 

 
 
News Release 

FOR IMMEDIATE RELEASE   

Ontario Pork Responds to Commission’s Decision 
 

Dual Marketing is consistent with Board’s Strategic Direction 

 

Guelph, ON – October 7, 2008 – Yesterday, the Ontario Farm Products Marketing Commission (OFPMC) presented 

its decision regarding the appropriate role of Ontario Pork as it relates to the settlement and marketing of hogs in 

Ontario.  Among the issues addressed, the Commission ruled that Ontario Pork’s regulatory authority be amended. 

This will allow producers the choice to market their hogs without the involvement of Ontario Pork. Ontario Pork is 

now required by January 15, 2009 to produce a preliminary implementation plan to the Commission. 

“This decision is consistent with our strategic direction” says Curtiss Littlejohn, Chair of Ontario Pork.  “It permits 

producers the flexibility to make their own choices, while still retaining Ontario Pork’s marketing arm.” 

Ontario Pork is satisfied with the process undertaken by the Commission.  It will now begin the task of examining 

the Commission’s document in greater detail and meeting with the OFPMC again later this week for further clarifi-

cation. Ontario Pork agrees with the commission that a transition period will be necessary. 

Producers will be continually updated as information becomes available. 

 

- 30 - 

 

 

Contact:   Mary Jane Quinn, Assistant Director Communications and Consumer Marketing 

Phone:  519-767-4600 x303 

Email:  comm.@ontariopork.on.ca 
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Mandatory Country of Origin Labeling (COOL) was implemented in the U.S. on September 30th, 2008. The rule will be 

enforced at the retail level, requiring retailers to label covered commodities according to their country of origin.  Commodi-

ties affected by the current rule include muscle cuts of pork, beef/veal, lamb, goat and chicken; ground pork, ground beef, 

ground lamb, ground goat, and ground chicken; fish and shellfish; perishable agricultural commodities; peanuts; ginseng, 

pecans and macadamia nuts.  Processed foods are exempt from COOL, as are foods sold in the food service (restaurant) 

industry.  A six-month industry education and outreach program was launched at the onset of COOL implementation and 

full enforcement of the rule is not expected until April 2009.   

Prior to implementing COOL, the USDA held a 60-day comment period where those affected by the rule could voice their 

concerns or support for the rule and also make recommendations about the rule.  The Government of Canada submitted 

comments that outlined objections to the rule and sought flexibility in the labeling requirements.  The Canadian Pork 

Council also submitted comments in coordination with the Canadian Cattlemen’s Association, as both groups share many 

common concerns with the COOL regulations.  The USDA will consider the submitted comments prior to issuing a final 

COOL rule, however, there is currently no timeline for when a new rule will be published.  

Requirements for labeling muscle cuts of pork (and other meats) are broken into four categories, outlined below.  The 

‘label notation’ column designates the acceptable label for each category of meat, as the label will change depending on 

whether product has been mixed with meat products from other categories.  The label for non-mixed meat for each cate-

gory is noted in bold font.  

TRADE 

Country Of Origin Labeling Update 

Category Product derived from livestock: Label notation 

A U.S. Country of Origin Born, raised and slaughtered in the U.S. “Product of U.S.” 

“Product of U.S. and Canada” 

“Product of Canada and U.S.” 

B Multiple Countries of Ori-
gin 

Born in Canada, raised and slaughtered in the 
U.S., from animals imported not for immediate 
slaughter (weaner pigs) 

“Product of U.S. and Canada” 

“Product of Canada and U.S.” 

C Imported for Immediate 
Slaughter 

Born and raised in Canada, slaughtered in the 
U.S., from animals imported for immediate 
slaughter (market hogs) 

“Product of Canada and U.S.” 

D Foreign Country of Origin Product from animals born, raised and slaugh-
tered in a country other than the U.S. 

“Product of Canada” 

Several U.S. processors have made public statements reporting that they will no longer accept livestock with Canadian 

origin, including Canadian market hogs and Canadian weaner pigs raised in the U.S., due to the added costs of segregat-

ing these animals.  Ontario Pork continues to work with domestic processors and U.S. processors who are still accepting 

Canadian market hogs in an effort to maintain competitive and consistent marketing of Ontario hogs.  Producers shipping 

directly to the U.S. on contract with a processor should have received documentation forms from the plant that will be re-

quired for future swine shipments.  The documentation will serve as proof of origin.      CONT’D 



For producers whose hogs are shipped to the U.S. on Pool loads, Ontario Pork will be responsible for providing origin 

documentation on behalf of these producers.   

The Government of Canada is collecting evidence of industry harm resulting from the implementation of COOL.  “Harm” 

may consist of reduced exports to the U.S., a reduction in hog prices, or changes in producer-processor contract terms as 

a direct result of COOL.  Ontario Pork will work to collect this information in order to supply evidence in the event that a 

North American Free Trade Agreement or World Trade Organization challenge is launched by Canada against the U.S.        
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Ontario Ministry of Agriculture and Rural Affairs - Agriculture Resource Guide 

Business, livestock and crop specialists in our Agriculture Development Branch work diligently to 
advance the many facets of agri-business in Ontario. Highlights of numerous initiatives undertaken in 

2007-2008 are presented as a resource guide in Agriculture in Action, Agriculture Development 
Branch Research and Programs. 

View this Guide online at   http://www.omafra.gov.on.ca/english/ag.html 

MORE FAMILY FARM TRANSFERS EXEMPT FROM LAND TRANSFER TAX 

October 10, 2008  Ontario is expanding exemptions under the land transfer tax to include transfers of farmland from a fam-

ily farm corporation to one or more family members. 

As a result of the new exemption, a family transferring a farm valued at $500,000 would save $5,975 in land transfer tax 

(LTT), and a family transferring a farm valued at $1,000,000 would save approximately $13,475 in LTT. 

The exemption complements existing LTT exemptions that apply when farmland is transferred from a family member into a 

family farm corporation, and when farms change ownership between members of the same family. 

“We understand that farming families face unique challenges.  This tax-relief measure will help families pass on the farm-

ing tradition to future generations and build a more sustainable agriculture industry,” said Finance Minister Dwight Dun-

can.  “It is part of our commitment to building a stronger, more prosperous rural economy.” 

“Ensuring the smooth succession of the family farm supports the continued participation of new generations of Ontario 

farmers and supports the prosperity of rural Ontario,” said Leona Dombrowsky, Minister of Agriculture, Food and Rural 

Affairs. 

QUICK FACTS - This measure was first announced in the 2008 Ontario Budget and, upon filing of the regulation, would 

take effect retroactively for qualifying farm transfers after March 25, 2008. 

Eligible family members include: spouse, child, mother, father, brother or sister and spouse/ descendants, aunts and un-

cles and their descendants.  Grandparents, certain spouse’s relatives and a transferor’s same-sex spouse are also eligible 

family members. This is consistent with the current LTT exemptions for family farm transfers. 

http://www.fin.gov.on.ca/english/media/2008/nr09-ltt.html 

FAMILY FARM TRANSFERS EXEMPTIONS  
GOVERNMENT 
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CONSUMER RELATIONS 

“Canadian Pork” makes TV debut 

Kid-Approved Recipe Booklet 
MARKETING 

Kid-Approved Recipes for busy families 

The second in a series of three new recipe booklet is now available.  Kid Approved Recipes features 8 quick and tasty 
pork recipes that the whole family will enjoy, including Pork Nuggets, Scrambled Egg and Ham muffins, and Sweet & 
Spicy Chops with Apples.  

Contact Kimberly Green (519) 767 4600 x 302 if you would like a copy, or see the 

New Resource ordering section on our website putporkonyourfork.com 

A television announcement promoting the new Canadian Pork sticker started its six-week run in Septem-
ber. In order to see it, you’ll have to watch Food Network Canada, HGTV (Home and Garden Television) 
and W Network (formerly Women’s Television Network) between now and November. 

The 15-second commercial was produced by Pork Marketing Canada to raise awareness of the new Ca-
nadian Pork sticker and to help familiarize consumers with what to look for in the meat counter at partici-
pating grocery stores. 

Television was selected to deliver the Canadian Pork message as it is an effective way to hit the target audience in a 
limited amount of time, and in an impactful and memorable way. 

Food Network Canada, HGTV, and W Network were identified as the top specialty stations to most effectively reach the 
target audience of approximately 4.5 million Canadian women who predominantly make grocery shopping purchase de-
cisions for their household. This group would have the most interest in our message. 

Picture this – a close-up of beautifully trimmed, fresh, case-ready pork rolls by on a conveyor belt, and then a white-
gloved hand reaches into the shot and carefully applies a Canadian pork label onto each package. The voice-over track 
says, “We’re making it easier for you to choose fresh Canadian Pork. We’re proud of it. You should be too.”  

The shot pulls back to show a white-gloved man in superhero tights emblazoned with a maple leaf. He looks into the 
camera and says, “Too much?” The voice-over responds: “Yeah, a little. Fresh Canadian pork. Look for the sticker.” The 
commercial closes with the Canadian superhero running down the conveyor belt to catch up with packages that quickly 
passed him by. 

While only 15 seconds long, the announcement is cost effective and strategically planned from start to finish. The ele-
ment of humour makes for an entertaining clip to catch the audience’s attention and make it memorable. In addition, a 
wide range of pork’s most popular and readily available cuts are featured to show versatility and variety. 

If you don’t happen to catch the announcement on TV, you can view the commercial on PMC’s website at 
www.putporkonyourfork.com.  

The commercial is also being distributed to nearly 120 community cable stations across Canada as a public service an-
nouncement. 

Funding provided in part by the Agricultural Adaptation Council’s CanAdvance program. 



Policy Day Conference Reminder 

Date: Tuesday November 18, 2008  

Time: Registration - 9:30 am  Program - 10:00 am- 3:00 pm  

Location: Shakespeare Optimist Hall   

Tickets: $20 if pre-registered by November 14, 2008                                                              
 $15 for additional people from the same farm                                                            
  $25 at the door 

Registration: Mary Van den Borre - OMAFRA - 519-846-3392  

Seminars Include:     

Dr. Tim Loula, St. Peter, Minnesota will speak on the best approach to pig health 
during poor economic times. 

Dr. Friedrich Osterhoff and Hans-Peter Witt will compare European and North 
American approaches to swine production. 

Also insights on: energy use on swine farms, free trade and agriculture, pre-
venting barn fires, and more! 
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ZONE A 

 
District 1……….………...…...Bill Wymenga 

(519) 676-5059 
bill_rfs@ciaccess.com 

District 2………….... Mary Ann Hendrikx 
(519) 247-3623 

maryann.hendrikx@ontariopork.on.ca 
District 3………….……….Teresa Van Raay 

(519) 237-3255 
vanraay@hay.net 

District 4………..………...… Phil Anwender 
(519) 271-7055 

phil.anwender@ontariopork.on.ca 
District 5…………..……. Jasper Vanderbas 

(519) 462-2866 
jvanderbas@xplornet.com 

District 6……….....……. Stewart Cressman 
(519) 696-3119 

stewart.cressman@ontariopork.on.ca 
Zone A……………....……….. Clare Schlegel 

(519) 662-6122 
clare@sugarfield.ca 

ZONE B 
 
District 7………………… Curtiss Littlejohn 

(519) 620-8384 
curtiss.littlejohn@ontariopork.on.ca 

District 8…………...……………. Steve Illick 
(519) 942-2228 

steve.illick@ontariopork.on.ca 
District 9 ……………...…….….Barb Zettler 
      (519) 392-6549                                         

z5farm@wightman.ca 

District 10…………..…………… Beth Clark                                                 
(705) 721-0623                                        

hamlandfarms@hotmail.com 

District 11 …………..………….Oliver Haan 
(613) 396-6622 

oliver.haan@ontariopork.on.ca 
District 12 …………..………..Marion Myers 

(613) 874-2673 
marion.myers@bellnet.ca 

 
Zone B ………………..………Wilma Jeffray 

(519) 392-8102 
wilma.jeffray@ontariopork.on.ca 
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 EVENTS 

Shakespeare Swine Seminar 

OPEN ONLY TO ONTARIO PORK COUNTY DELEGATES   
(i.e. Councilors, Alternates, Presidents, and Secretaries) 

November 19 12:00 pm to November 20, 2008 5:00 pm     

You must pre-register with your County President or Secretary 

**Counties Presidents or Secretaries MUST contact Marilyn Robbins to organize  
registrants and  accommodations. By October 16, 2008. 

Phone: 1-877-668-7675 ext. 610   

E-Mail: Marilyn.robbins@ontariopork.on.ca  

Fax: 519-829-1769 Attn: Marilyn Robbins 

Ontario Harvest Gala 
Join The Ontario Farm Animal Council for The Ontario’s Harvest Gala! 

Celebrate Ontario’s abundance, the people who make it happen and their 
generosity to those in need as we celebrate  Harvest 2008 and shine a 

spotlight on all the great food bank initiatives 
across Ontario. 

Thursday, October 30th  
Delta Guelph Ballroom 

Proceeds to the Ontario Association of Food 
Banks and OFAC. 
 
For more information contact Crystal Mackay            
Phone: 519-837-1326  
Email: cmackay@ofac.org                            
Website: http://www.ofac.org/ 


