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BOARD NEWS

Strategic Direction
Strategic Planning Day - Results

At the end of an extremely productive strategic planning policy day, Ontario Pork received clear endorsement from about
150 elected producer representatives in attendance to proceed with developing details around their strategic direction. On-
tario Pork councilors, county presidents and secretaries, delegates and alternates sat down to 18 tables of 10 participants

each to participate in four hours of focused discussions.

Participants came prepared to work, listened to one another respectfully and openly shared ideas in a very constructive
manner. Now, Ontario Pork’s board of directors has 18 policy statements that will provide further direction and detail about
how they should proceed to take their strategic direction to the next stage of development. The next step is to begin the
process of drilling down into the details required to successfully implement the direction and build a comprehensive strate-

gic plan by November.

The board received a strong vote of confidence and thanks those who participated for coming to the table with open minds
and the motivation to do what's right for the entire industry. Ontario Pork believes this direction, which will allow for a care-
fully-managed approach to licensing producers as agents to sell their own market hogs, will provide the expanded opportu-
nities some members are looking for while maintaining the regulatory authority demanded by others. A strong code of con-
duct will be developed to clearly establish the rights, regulations and obligations of licensed agents. This code of conduct

will provide the framework for maintaining several services key to delivering such critical core elements as mandatory price

reporting, food safety, traceability, government lobbying, the environment and others.

After implementation of this first step, the board will evaluate results and use the information gained, to determine how the

licensed agent approach could be further expanded beyond producers selling their own hogs.

9
Lambton County Pork Producers Annual Charity BBQ WHAT'S INSIDE
Wednesday, July 9, 2008 5:00p.m. - 7:30 p.m. ¢ FPMC Hearing 2
Alvinston Arena ¢ Homegrown 2.3
Tickets: Adults $12.50, children 6-12 yrs $6.00, under 6 yrs free
_ ¢ Buy Canadian 3-4
All proceeds go to Lambton County Developmental Services
FOR MORE INFORMATION
Contact Anna-Lee Straatman O Ol 4
Tournament
Phone: 519-840-5611
annalee@brktel.on.ca ¢ Hensall Spring Fair 3
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INDUSTRY NEWS

FPMC Hearing - Next Steps

The Farm Products Marketing Commission (FPMC) held a
pre-hearing meeting at the end of May to determine what

issues need to be addressed in a formal hearing.

The formal hearing will be held during the days of July
22™ 23 24™ and if necessary, July 25" beginning at 10

a.m. at the Ramada Hotel, Guelph, Ontario.

The notice of hearing explains those intending to request
status as a party with the right to deliver evidence and
make submissions or for status as an intervenor with the
right to make submissions only, must deliver a written re-
quest to the Secretary of the Commission by June 19,
2008. All anticipated evidence must be delivered to the
Commission and to each other approved party and inter-
venor by July 8, 2008. For complete details around the
process, please refer to the formal notice of hearing from
the FPMC.

The issues on the hearing agenda include Regulation 419,
Hogs — Marketing and Regulation and Regulation 420,
Hogs — Plan. The purpose of the hearing is to receive evi-

dence and submissions on the following questions:

1. What should be the scope of Ontario Pork’s regulatory
authority with respect to all pig production segments
(breeding stock and all classes of pigs raised for slaugh-
ter)?

2. What role should Ontario Pork play in the selling/
marketing of all types and classes of pigs? What type of
regulatory authority does the Board require to manage this

mandate?

3. What role should Ontario Pork play in serving the inter-

ests of the Ontario pork industry?

What representation model and board structure will best
enable Ontario Pork to achieve its mandate?

Further detail on each question is also available in the for-

mal notice of hearing.

Our legal counsel will assist us in preparing our position to
ensure that any changes made to regulations affecting On-
tario Pork will be beneficial to the industry over the long
term. Preparations for the hearing will begin immediately.
We welcome a formal hearing and believe it will lead to

positive change.

CONSUMER MARKETING

Homegrown on City

Be sure to tune in to City TV's Breakfast Television on June 30" when our Food Specialist David

Zimmer will talk about celebrating Canada’s culinary diversity using “Homegrown” ingredients.

Pork Pho, Panko-Encrusted Veal Milanese and Korean BBQ Turkey are currently scheduled to be

showcased during our segment. We will secure a copy and share it with the SC at our July 15"

meeting.

Proud
Supporter of

HOMEGROWN

ONTARIO
T—

homegrownontario.ca
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Homegrown Consumer Newsletter

HOMEGROWN ONTARIO

ONTARIO Support Ontario, buy local.
June 2008

Homegrown Ontario Road
Show taking the summer
by storm

The Road Show Crew will be heading
north to The Dwight Market (formerly
Lawrence's) in Dwight, Ontario for a
pre-Canada Day celebration on Saturday,
June 28th. Drop by and sample some
great Homegrown Ontario meat and

Homegrown Ontario T

pick up your official Homegrown Ontario

Veal Asparagus bumper magnet.
Bundles

For an elegant appetizer that is
bound to be a favourite among
your guests, fire up the “Q” and try
Homegrown Ontario Veal Aspara-

| gus Bundles. Salty prosciutto,
nutty Asiago cheese and succulent
Homegrown Ontario veal scalop-
pini come together to make this

| summer appetizer perfect for

entertaining.

Oh Canada! Homegrown Ontario
helps out with your Canada Day
weekend party!

view recipe

Homegrown Ontario
Lamb Burgers

Need an alternative for your usual
BBQ menu? Switch it up with a
lamb burger instead and surprise
your loved ones with an updated
version of an old stand-by. One
bite of this burger infused with
Mediterranean flavours will have
them asking for seconds.

view recipe
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Buy Canadian Brand

New label encourages consumers to choose Canadian pork

June 16, 2008 (Guelph, ON) — It just got easier to put Canadian pork on your fork. Fresh pork is now labeled
and easily identified as “Canadian Pork” at participating grocery stores across Canada.

“Shoppers now have the option to choose Canadian,” says Roy Kruse, manager of Pork Marketing Canada.
“Until now, consumers didn’t know whether the pork they found at their local meat counter was imported or
Canadian — this new label gives them the opportunity to identify and choose Canadian pork.”

More and more consumers are looking to buy food produced locally and in Canada. Demand for Canadian pork
is strong worldwide because of its reputation for outstanding quality. The on-farm Canadian Quality Assurance®
(CQA®) program is the pork industry’s commitment to consumers that pork products meet the highest food
safety standards. Every federal processing plant is also subject to demanding inspections by the Canadian

Food Inspection Agency.

“Buying Canadian pork supports the agricultural community and the domestic economy,” says Kruse. Canada’s
pork industry contributes $3 billion in farm-gate income and accounts for 100,000 jobs across the country. In
2006, pork and live animal exports from Canada were valued at $1.8 billion.

There is hope the new label will help Canadian pork producers through the toughest economic times they have
faced in more than a decade. The unprecedented rise in the Canadian dollar and skyrocketing feed costs have

created tremendous financial pressure on Canadian pork producers.

“Canadian pork producers have built a reputation for producing a high-quality product,” says Stewart Cressman,
a director of Ontario Pork. “As one of those producers, I'm proud of our new awareness program. Buying Canadian
is a simple way consumers can choose the very best products and support pork producers at the same time,

many of whom are finding it difficult to stay in business.”
The new label is currently featured on fresh pork products at participating grocery stores across Canada. If

consumers can't find fresh pork with the new Canadian Pork label, they are urged to ask the meat manager

or butcher where the pork is coming from.

CONTD
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Buy Canadian Brand cont’d

Pork Marketing Canada is a national marketing initiative of provincial pork organizations across Canada. The
purpose of this alliance is to increase the consumption of Canadian pork by partnering with packers, processors,
retailers and food service distributors and operators. Pork Marketing Canada offers expertise, information and
funding towards programs that promote pork and create new sales opportunities. For more information or pork

recipes, visit www.putporkonyourfork.com.

Funding provided in part by Agriculture and Agri-Food Canada’s Advancing Canadian Agriculture and Agri-Food
Fund (ACAAF). In Ontario, ACAAF is delivered by the Agricultural Adaptation Council.

Participation in the Choose Canadian program is voluntary.

For more information, please contact:

Roy Kruse Karen Lewis

Manager AdFarm

Pork Marketing Canada Direct 905-873-7834

Direct: 403-256-2764 x 221 Cell: 416-993-1908

Cell: 403-850-3278 karen.lewis@adfarmonline.com

roy.kruse@albertapork.ca

90 0000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000®
. .

OXFORD COUNTY PORK PRODUCERS GOLF TOURNAMENT

Date: July 9, 2008.
Time: 9:00 am Tee-off “shot gun start” — be there early

Cost: $47.00 — includes 18 holes of golf and the banquet

If you would like a golf cart, you must reserve it in advance at the Mount Elgin Golf Club (519-485-4535) by June 30™

This tournament is open to all pork producers and friend of the pork industry. Whether you are a first time or experi-
enced golfer, the objective is to have a day of fun and fellowship.

The tournament will be limited to 120 to 140 golfers. Pre-registration and payment is requested so we can be sure to
have a spot for you. ‘At the door’ registration will only be accepted as numbers permit. Be sure to pre-register now.

FOR MORE INFORMATION AND TO REGISTER PLEASE CONTACT:
Scott Matheson Ph: 519-808-6363 Fax: 519-475-6410 Email: smatheson@quadro.net

****DONATIONS FOR PRIZE TABLE ARE WELCOME****

£ 00000000000000000000000000000000000000000000000000000000000000000
8000000000000 000000000000000000000000000000000000000000000000000000
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Ontario Pork’s
Board of Directors

ZONE A

District I...c.ocoeeeeeeenennneannnn.. Bill Wymenga
(519) 676-5059
bill_rfs@ciaccess.com

District 2......cc.u..... Mary Ann Hendrikx
(5619) 247-3623
maryann.hendrikx@ontariopork.on.ca
DiStrict S.eevueeenevnrenennnnnn. Teresa Van Raay
(5619) 237-3255
vanraay@hay.net
DisStrict 4e..eueeneeeenenennennnen.. Phil Anwender

(519) 271-7055
phil.anwender@ontariopork.on.ca

DiStrict 5.c.eeeeeneeniiennnnn. Jasper Vanderbas
(519) 462-2866

juvanderbas@xplornet.com

DiStrict 6.....ceeuveeveeennen. Stewart Cressman
(5619) 696-3119
cressman@sympatico.ca
ZONC A..eueeeeeiaeeaeiaiaeannnn, Clare Schlegel
(519) 662-6122
clare@sugarfield.ca

ZONE B
DiStrict 7....c.oeeueeeennnnnns Curtiss Littlejohn

(519) 620-8384
curtiss.littlejohn@ontariopork.on.ca

DISEFICE 8.vuveeeeeenieeiieeirennennn Steve Illick
(5619) 942-2228
steve.illick@ontariopork.on.ca

District 9 ceueeeenveeniuiiieninannnen, Barb Zettler

(519) 392-6549
zbfarm@wightman.ca

District 10......c.ceeeeeeiuiuiunennnnn. Beth Clark
(705) 721-0623
hamlandfarms@hotmail.com

........................... Oliver Haan
(613) 396-6622

oliver.haan@ontariopork.on.ca

District 11

District 12 ...c.cvveeveivninennnnn. Marion Myers
(613) 874-2673

marion.myers@bellnet.ca

............................. Wilma Jeffray
(519) 392-8102
wilma.jeffray@ontariopork.on.ca
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Hensall Spring Fair

140™ Edition of the Hensall Spring Fair
— “Meet at the Farm Gate”

Held June 13" and 14" in the Village
of Hensall

Pork Carcass Competition Results

Awards and auction held on Friday
evening, June 13th

Here are the results of the pork car-
cass competition hosted by the Hensall
Spring Fair:

Seven pigs were entered into the

pork carcass competition with the

First Place Martin Van | $300 +
Raay trophy
Second John $200
Place McAllister
Third Place | Jack & $150
Marg
Kroes
Fourth Parr Line $100
Place Pork
Farms Inc
Fifth Place Parr Line $50
Pork
Farms Inc

results as follows:

The fair board was very pleased to
partner and host this annual competi-
tion with the Huron County Pork Pro-
ducers and we thank them for their

participation and continued support.

An auction was conducted by Auction-
eer Bob Heywood of select cuts of

pork from the carcass winners — cuts

Loin chops, smoked pork chops, pork
tenderloin, dressed pork tenderloin, ribs
and mushroom pork steaks. And as
usual the auction was fun and entertain-

ing.

A total of $1,360.00 was raised through
the auction for the fair board. The fair
board wishes to acknowledge and thank

the following buyers:

Brent Caslick on behalf of the Hensall

District Co-op

Craig Herbert on behalf of Grand Valley

Fortifiers

Allan Reid on behalf of CE Reid & Sons
Ltd

Anne Mousseau agent for Hay Mutual

Insurance

Luanne Phair

Kay Wise

Barb Westlake-Power
Julie Towton

The Hensall Spring Fair would like to
extend a special thanks to Metzger's
Meats, Hensall who purchases and
processes the pigs entered in the com-
petition, and donates the pork cuts to be

auctioned off as a fundraiser for the fair.

Again, very special thanks to all who
made this a successful and fun event.




